
The City of Durant encourages participation form all its citizens. If participation at any public meeting is 
not possible due to a disability, notification to the City Clerk at least 48 hours prior to the scheduled 

meeting is encouraged in order to make the necessary accommodations. The City of Durant may waive 
the 48-hour rule if interpreters for the deaf (signing) or translation services for limited English proficient 

(LEP) individuals are not the necessary accommodation.
 

DURANT INDUSTRIAL AUTHORITY
 

4:00 PM Roscoe J. Hatfield
Council Chambers,

300 West Evergreen,
Durant, Oklahoma

April 6, 2021

AGENDA

CALL TO ORDER
INVOCATION/FLAG SALUTE
ROLL CALL
ORDER OF BUSINESS
1. Consent Items
  To help streamline meetings and allow the focus to be on other items requiring strategic thought, 

the "Consent Items" portion of the agenda groups the routine, procedural, and self-explanatory non-
controversial items together. These items are voted on in a single motion (one vote). However, any 
Council member requesting further information on a specific item thus removes it from the "Consent 
Items" section for individual attention and separate vote.

 a. Consider Approval of Regular Called Meeting Minutes of March 2, 2021
 b. Consider Approval of Financial Report
 c. Consider Approval of Claims
2. Consider Items Removed from Consent
3. Information Items
 a. Executive Director Report
4. Administration
 a. Consider Hiring a Grant Consultant
 b. Consider Award of Bid for Grant Consultation Services
 c. Consider Approval of Merging Durant Industrial Authority Website with the 

newly designed City of Durant Economic Development Website.
 d. Consider Approval of 2021-22 Budget
 e. Consider Expenditure of Funds on Social Media Development and Marketing 

Campaign
5. Executive Session



 a. Consider Executive Session for discussing the purchase or appraisal of real 
property. This Executive
Session Authorized by Title 25, Section 307 (B)(3) of the Oklahoma State 
Statutes.

 b. Enter Executive Session

 c. Return from Executive Session
 d. Consider Action Pursuant to Item 5a.
6. New Business
ADJOURNMENT

CERTIFICATE
This is to certify that in conformity with the Oklahoma Open Meeting Act, public notice 
of the date, time and place of this meeting was filed with the City Clerk of Durant on the 
Nth day of MONTH, YEAR and that an agenda of said meeting was posted at the place 
of such meeting at HH:MM a.m. on the Nth day of MONTH, YEAR.

_______________________________________
Cynthia J. Price, City of Durant



This is to certify that in conformity with the Oklahoma Open Meeting Act, public notice of the 
date, time and place of this meeting was filed with the City Clerk of Durant on the 4th day of 
August, 2020 and that an agenda of said meeting was posted at the place of such meeting at 
2:45 p.m. on February 26th, 2021. 

 
MINUTES OF THE REGULAR MEETING OF THE DURANT INDUSTRIAL AUTHORITY OF 
March 2nd, 2021 AT 4:00 PM, Roscoe J. Hatfield Council Chambers, 300 West Evergreen, 
Durant, Oklahoma 
 

1) Call to Order 
 
Chairman Chris Pierce called the meeting to order at 4:02 p.m. 
 

2) Roll Call  
 

Present: 
 
Trustee Edwin Boothe 
Trustee Steve Brittingham 
Trustee Brandon Johnson 
Trustee Jeff Shattuck 
Trustee Ashley Stuteville 
Vice Chairman Jeff Hammock 
Chairman Chris Pierce 
Advisory Member Tammye Gwin 

 
 

Absent: 
 
None 
 

3) Opening Invocation 
 

Trustee Shattuck provided the invocation. 
 

4) Consideration and Action – Approval of Minutes of Regular Meeting of February 

2nd, 2021 

 
Motion was made by Vice Chairman Hammock and seconded by Trustee Johnson to 
approve the regular called meeting minutes of February 2nd, 2021. 
 
Ayes: Boothe, Brittingham, Johnson, Shattuck, Stuteville, Hammock, Pierce 
 
Nay: None Abstain: None 
 

5) Review of Industrial Authority Financial Reports 
 
Trustee Johnson reviewed the Financial Reports stating that the only 
expense other than the normal reimbursements was an I.T. service charge 
in the 020 account. 
 

6) Consideration and Action – Durant Industrial Authority Claims 
 
No action necessary. 



7) Consider Executive Session for discussing the purchase or appraisal of real 
property (CJ-2019-148) (This Executive Session Authorized by Title 25, Section 
307 (B)(3) of the Oklahoma State Statutes). 
 

a. Enter Executive Session 
 
Motion was made by Vice Chairman Hammock and seconded by Trustee Stuteville 
to enter executive session. 
 

Ayes: Boothe, Brittingham, Johnson, Shattuck, Stuteville, Hammock, Pierce 
 
Nay: None Abstain: None 

 
b. Return from Executive Session 

 
Motion was made by Trustee Shattuck and Trustee Brittingham to return from 
executive session. 
 

Ayes: Boothe, Brittingham, Johnson, Shattuck, Stuteville, Hammock, Pierce 
 
Nay: None Abstain: None 

 
c. Consider action pursuant to the purchase or appraisal of real property. 

 
Motion was made by Vice Chairman Hammock and seconded by Trustee Stuteville 
to move forward with the decision made in Executive Session. 
 

Ayes: Boothe, Brittingham, Johnson, Shattuck, Stuteville, Hammock, Pierce 
 
Nay: None Abstain: None 
 

8) Information Items 
 

a. Executive Director’s Report 
Executive Director Lisa Taylor reported working on company expansions and 
recruitment efforts. The City’s Economic Development website being created by 
Marketing Alliance is in the process of being developed with hopes of the website 
being live within the next month or so. CGI is working on the Economic 
Development videos that will be displayed on the City’s website. RFQ for grant 
writing consultant is out and hopes to have a recommendation for the Authority 
Board by the next DIA meeting. Ms. Taylor will be inviting the new Secretary of 
Commerce soon to visit Durant, does not have a set date yet.  
 

9) New Business 
 

There was no new business. 
 

10) Adjournment 
 
Motion was made by Vice Chairman Hammock and seconded by Trustee Boothe to 
adjourn the meeting. 



 
Ayes: Boothe, Brittingham, Johnson, Shattuck, Stuteville, Hammock, Pierce 
 
Nay: None Abstain: None 

 
 

 















































Grant Consultant Proposal Summary 

 

New Growth Group 

Proposal met all requirements of the RFQ.  Company proposes the following activities and 
related costs: 

1. Conduct an on-site needs assessment with our team.   $10,000 
2. Develop Research/ Forecast.  $2,500 
3. Develop four separate grant proposals.  $25,000  (additional proposals may be added). 
4. Reporting and Compliance activities.  $10,000 

Total cost of proposal:   $47,500 

 

 

Grantscribe 

Proposal met all requirements of the RFQ.  Company proposes the following activities and 
related costs: 

1. Monthly calls with DIA staff to identify needs, identify grants. 
2. Flat fee plus 2.5% bonus if awarded.  Ex.  A $500,000 grant would cost $5,000 for 

proposal development, and an additional $12,500 (2.5%) if awarded.  Total cost for this 
example would be $17,500. 

3. $2,000 monthly fee for tracking and database management. ($24,000 annually) 
4. Company does not include costs for reporting and compliance activities. 

Total cost of proposal is flexible dependent upon total amount of grants awarded.  However, if 
only four grants were awarded ($100,000 each), the total estimated cost would be as follows: 

• $100,000 grant @ $5,000 + 2.5% bonus = $7,500 X 4 grants = $30,000 
• $2,000 monthly fee @ $2,000 = $24,000 

Total cost of Proposal in this example:  $54,000 

 



Category Description FY 19/20 FY 20-21 FY 21-22 Difference from 2019-20
Contractual

Audit Fees 2,733.00$            5,947.00$            
Office Space 14,700.00$         14,700.00$         -$                     
Phone 900.00$               720.00$               -$                     
Postage 100.00$               100.00$               100.00$               
Consulting 4,000.00$           5,000.00$            55,000.00$         Grant Consultant
Pub Ads 3,000.00$           10,000.00$         15,000.00$         Airventure, Website, ads
Contract Labor 30,000.00$         1,800.00$            2,000.00$            

52,700.00$         35,053.00$         78,047.00$         25,347.00$                                

Materials
Computer S & A 500.00$               3,000.00$            2,800.00$            E Synchronist (BRE)
Photocopies 2,200.00$           -$                     -$                     
Office Supplies 500.00$               3,200.00$            1,200.00$            
Fuel 1,000.00$           -$                     -$                     
Membership… 2,080.00$           2,455.00$            3,755.00$            Select Oklahoma
Janitorial 360.00$               720.00$               -$                     
Vehicle Main. 500.00$               -$                     -$                     
Equipment Main. 500.00$               -$                     -$                     
Meeting Expenses -$                     1,000.00$            1,000.00$            

7,640.00$           10,375.00$         8,755.00$           1,115.00$                                  

Other Expenses
Misc. Exp 200.00$               200.00$               -$                     
Training & Travel 5,000.00$           11,991.00$         10,000.00$         
IT Service 10,750.00$         10,750.00$         5,232.00$            

15,950.00$         22,941.00$         15,232.00$         (718.00)$                                    

Total Annual
76,290.00$         68,369.00$         102,034.00$       25,744.00$                                
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Request for  
Proposal 
Durant: Digital Marketing 
30 March 2021 

 

 

ISSUED BY 

Marketing Alliance, Inc. 

 

REPRESENTATIVE 

Michael Abbate 

Marketing Strategist 
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Workforce Recruitment Digital Strategy  

Durant, Oklahoma  

OVERVIEW  

Durant, Oklahoma, is an ideal city to live and work in. With numerous available jobs, outstanding quality 
of life, and proximity to the Oklahoma City metropolitan area, Durant’s popularity is growing. Low 
unemployment rates and a competitive market have made attracting new talent more challenging. To 
appeal to qualified individuals, Marketing Alliance will launch a highly targeted digital campaign that 
targets qualified workforce when and where they are most active. Our comprehensive digital campaign 
will raise general awareness for the city, employers and will promote available jobs utilizing promotional 
videos and content that is distributed through paid and non-paid methods. 

Marketing Alliance recommends creating a landing page off Durant Industrial Authority’s developing 
website to feature local employers, available jobs, and will highlight the benefits of living and working in 
Durant, Oklahoma. This page will feature three workforce recruitment videos and will include links to 
available job listings through employer’s job boards. Click through to individual company pages or 
available jobs will be tracked to gauge interest and for reporting purposes. Compelling collateral, 
including videos, static ads and available job posts will be used to drive traffic to the website.  

Durant, Oklahoma, social sites including Facebook and LinkedIn will act as delivery points for campaign 
deliverables. Promotional videos, ads and jobs will be promoted through paid ads in selected markets. 
All traffic will be sent to the landing page to search and apply for open jobs. A unique campaign hashtag 
will be used to encourage sharing and for tracking purposes.  

GOALS  

1. Increase overall awareness for employers and available jobs in Durant, Oklahoma 
2. Drive qualified and available workforce to Durant, Oklahoma workforce recruitment landing 

page  
3. Grow Durant Industrial Authority social media following and engagement  
4. Increase online applications submitted through Durant Industrial Authority landing page  

 

STRATEGY 

1. Create a landing page that highlights available jobs and incentives for working and living in 
Durant, Oklahoma 

2. Grow general awareness and drive new website traffic through a targeted social media 
campaign  
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3. Promote available jobs and target workforce through strategic ad placement online  
 

MARKETING COLLATERAL 

• Landing page off existing/revised website (Marketing Alliance currently work on)  
• Three (3) promotional videos with social copy 

o Videos to feature key employment industries and job types 
• Four (4) promotional ads with social copy 
• Five (5) company features/job listings with description and logo  
• Dedicated email blast to prospective workforce  
• Social media header images (LinkedIn & Facebook)  

 

EMAIL  

1. Send email blast to prospective employees/workforce within designated radius of Durant, 
Oklahoma  

2. Highlight quality of life, existing employers and jobs, links to promotional videos and landing 
page  

3. Direct all traffic to landing page  
 

LINKEDIN   

1. Create and/or utilize Durant, Oklahoma LinkedIn business page to distribute campaign content  

2. Distribute content on LinkedIn business page   

• Content to include promotional videos, ads, featured corporations and available jobs   

• Encourage engagement by tagging corporations, recruiters and allies when applicable   

• Encourage participating companies to share content to increase organic reach 

• Use campaign hashtag  

3. Deliver content to key prospects through paid advertising   

• Target prospects in key markets and/or by demographics  

FACEBOOK  

1. Create or utilize Durant Industrial Authority Facebook account to distribute content, post jobs 
and engage with prospects and other leads through organic (non-paid) and paid methods  

• Share campaign content on consistent basis     
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o Use campaign hashtag  

2. Post selected jobs through Facebook  

• Boost job post in select markets and to key prospects  

3. Drive targeted paid traffic to promotional video assets 

• Retarget engaged video audience with advertising that drives website traffic 

4. Highlight a weekly job opening as a “Featured Opportunity” from a local employer 
 

TRACKING AND REPORTING  

1. Durant, Oklahoma will have access to Marketing Alliance’s real-time online reporting dashboard 
for the duration of the campaign.  

2. Campaign recap meetings to occur bi-monthly.  
 

BUDGET  

Although scalable, Marketing Alliance proposes a $30,000 budget. This budget would provide access to 
the necessary channels to build awareness and to strategically target available workforce.  

TIMELINE  

Marketing Alliance propose 6 month campaign. 
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Your Saginaw Marketing Leadership Team 

  

John Abbate 
Chief Executive Officer 
jabbate@marketingallianceinc.com 
941-347-7412 

John knows American cities and communities by heart, having logged more 
than a million miles throughout the United States, helping Marketing Alliance’s 

clients craft powerful marketing messages and compelling narratives that have helped attract audiences 
across all spectrums.  

John has led the company to national prominence as a leader in destination marketing. “I understand 
that American communities are facing a whole new world of global competition, but I also know that 
cities and regions, large and small, can compete and win. One thing, however, is key: our doing a good 
job in giving them every possible competitive advantage we can.” John is an active business owner and 
is engaged in business recruitment, tourism development, and economic prosperity throughout the 
United States.  

 

David Petr  
President 
dpetr@marketingallianceinc.com 
941-347-7412 

David’s career spans from advertising agency owner to economic development 
CEO, resulting in a hybrid set of talents that blend deep knowledge of 
marketing with an unparalleled understanding of the complex environment 

economic developers face every day. Leveraging his diverse background and twenty-five years of 
experience, David helps create relevant and engaging solutions that lead to measurable business 
development results. He is an authentic storyteller who breathes life into the narrative of places around 
the globe, providing a futuristic, possibilities-driven perspective for growth. 

David was the inaugural CEO of the Montgomery County EDC in Greater Washington, where he helped 
the community land on the Amazon HQ2 shortlist. He has also launched economic development and 
marketing companies in Florida and Texas. 
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Client Testimonials 

 

 

 

 

 

Marketing Alliance Testimonial: https://www.youtube.com/watch?v=SsZw9nVtef8 

 

https://www.youtube.com/watch?v=SsZw9nVtef8
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